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Welcome Ji,

| am Ajay Kumar

“l am,apassionate digitalmarketer driven
by creativity, data, and strategy. With
expertise in SEO, social media marketing,
content creation, and performance
marketing,

| help brands increase visibility, drive

engagement, and convert audiences into
loyal customers.”

Let's craft powerful marketing strategies
that make an impact!



Expertise & Skills

Skills Education 7— Experience

* Meta Ads (Lead Generation, e Graduation — BOL University Kalp Shakti Ayurveda Pvt. Ltd.
Retargeting, Lookalike Audiences) e 12th — CBSE Board (Digital Marketing Intern) 1 year
* Google Ads (Search, Display, « 10th — CBSE Board

 SEO Off-Page Strategies (Performance Marketer) 1 year

 Google My Business Optimization CERT' Fl CAT' 0 NS

e Conversion Tracking (Meta Pixel, GA4, 1 Year Digital Marketing Course
UTM) — iDigitalpreneur

 A/B Testing & Campaign Scaling

e Al Content Writing

e Social Media Management Total

Kamal Associates Private Limited
(Performance Marketer) 1 year

Experience




Software Tools

SEO & Analytics
v Google Search Console | Google Analytics | SEMrush | Ahrefs | Moz | Screaming Frog | Ubersuggest

Social Media & Advertising
v Meta Business Suite (Facebook & Instagram Ads) | Google Ads |

Al Content Marketing & Writing
v Grammarly | Copy.ai | SmallSEOtool

Email Marketing & Automation
v Mailchimp | Gmass

Google My Business Profile
v Localo | GMB Plug



SOCIAL MEDIA
MANAGEMENT

CONTENT WRITING

CREATIVE




aUCIALMEDIA

CREATIVE

Visual Content i created for social networks such as
Instagram and Facebook




STANDARD PACKAGE

1 Go Carzy with FB Ads
‘2 Basic Automation Mastery
(Instagram & WhatsApp)

TIME

Offer

'llllTllBE'

I 'y ‘d \u JIIEIIII?-
Website Price:
With my Promo Code: ¥1,699

THE PERFECT
HOME FOR SALE

HOME FEATURES
@ Living Room @ 3 Bedrooms © Washroom
@ Kitchen @ Lift & Parking © Balcony

8448440765 (W | | | €3 www.kamalhousing.com

TRUSTED TAX
PREP SOLUTIONS

We proevide reliable tax proparation selutions
that ensure Accuracy, maximize your
deductions, and give you poace of mind,

Business Tax Beturnm
v"’ Payrcll Senace
Fimancial Beports

f Tax Pla "unl"u.] & TDS
Filling

Chr i il Ikl & Lot L Edpiin e vl ale'
B raxaraied_saiutioay I:_-C_:I S BEGIH1563 . tancraltadsodutions.in



Private
Limited company

REGISTRATION

Process from Name Approval to Company
Registration ¥ 4

e

Incorporation certificate

GST Registration

Tuxcrafted Welcome Kit
Above Price Exclusivec

© +91-9266151563

3 +91-9266151563

@ taxcraftedsolutions.com ‘

<

TAXCRAFTED

SOLUTIONS

One Person Company
Key benefit

An Individual natural person can
incorporate a one person
company

The liabilities of the member
of the OPC are limited

An OPC can be formed as
a private company

At least one director is required
to be appointed on the board of
OPC

<

TAXCRAFTED

SOLUTIONS

One Person Company

where a single entrepreneur turns an
idea into an officially recognized business
empire.

% +91-9266151563
@ taxcraftedsolutions.com




IHUMBNAIL

CREATIVE

Visual Content i created for social networks & Blogging such as
Youtube and Website




Wﬁumbnails & Featured images

How to Get the Best Deal
While Buying Property in
Dwarka Mor

N i ~ Looking to buy property in Dwarka Mor?= ;
AMAL |  Learnexpert tips to get the best deal with verlﬁe listi
ASSOTIATES e icmart negotiation & legal support from Kamal Assomates =

v verified listings + smart negotiation / Legal support .

Call Now : 8444840765 | Visit Us : www.kamalassociate.com

nﬁ Kamal Associates Presents

\\1.\[

o
Premium 2BHK, 3BHK & 4BHK Flats 4|
Al

in Dwarka Mor for Modern Home Buyers

v Verified Properties + Prime Locations v Expert Guidance

& www.kamalassociate.com  "f @ B /KamalAssociates



Affordable Flats Near Dwarka Mor Metro: I !
Location Advantages Explained

Wﬁumbnails & Featured images

v

Explore affordable 2BHK, 3BHK & 4BHK flats near I(A MAL

Dwarka Mor Merto. Complete buyer guide with location

benefits by Kamal Associates.

ASSOCIATES

( Call Now: 34484407;3 ) ( Visit Us: www.ka_mai:ssociate.com)

How We Help Buyers I ul
Find the Right Property  [(4

ASSOCIATES

Looking to buy property in West Delhi? Kamal Associates
helps buyers find verified properties with expert
guidance, legal support & best prices.

AR\ AVA Gl Elassociate.com




4 Taxcrafted
¥ Solutions

Wt ALL MEMBERS PACKAGLE

E RIS

PRO ,
* Book Keeping Excel + TDS Filling / TAX Planning * TDS Filling / TAX Planning
* GST Return Filling + EPFO/ESIC Monthly Contribution + Payroll Management
» Business Tax Return * Payroll Managemant = GST Reconciliation
{(ITR4) * Book Keeping Tally Entry = Book Keeping Tally Entry
+ GST Reconciliation * G5T Reconciliation » Business Tax Return (ITR3) /
* Elancll Statemaent + Business Tax Return (ITR3) Personal Tax Return
Preparation * Financial Statemants Preparation » Financial Statements Preparstion

PRICE :- 199/ AT US| PRICE : 1499/ - PRICE :- 999/

@‘ééﬁgﬁéa_solutions 6141463 " taxcraftedsolutions.com

4

'
Your Trusted Partner for
Stress-Free Tax &
Regulatory Filings.

TAXCRAFTED

ERATE




okl WORK

| do Content Writing and backlink building
Off-Page and Content Marketing




How We Help Buyers

Lacking to buy praperty in west Delhi? H.amal Aszociates

How We Help Buyers Find the Right
Property | Kamal Associates

Looking to buy property in West Delhi? Kamal
Associates helps buyers find verified properties
with expert guidance, legal support & best...

2/1/2026

ne RIgHL Froperty I(ﬂhi AL e L

.
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2 BHK Spacious Apartment

Staycation Options Near Nawada for a
Calm and Comfortable Stay

staycation near nawada staycation options in dwarka mor

homestay near nawada delhi +5 more

Ajay kumar - Jan 28, 2026


https://www.kamalassociate.com/blogs/how-to-get-the-best-deal-while-buying-property-in-dwarka-mor
https://www.garvikstay.com/blogs/staycation-options-near-nawada-for-a-calm-and-comfortable-stay

lw/Writing & Blogs

Stay Option Near Dwarka Mor: - |
A Complete Guide for Comfortable Livi 1 3 Ly _______,. -
N _ oy R

x‘-_.

Loaking for a stay option near Dwarka Mar? Explo e
comfortable homestay and staycation choices wi

easy connectivity and peaceful surroundings.

Call Mow : 9289229217 | B447305662
&5 visit Us : www.garvikstay.com

2 BHK Spacious Apartment
Stay Option Near Dwarka Mor: A
Complete Guide for Comfortable...
stay option near dwarka mor homestay near dwarka mor

stay near dwarka mor metro +3 more

Ajay kumar - Feb 4, 2026

Blog?2

2BHIR Buikder Ploor ke Sale fn Uitam Nagar West
40 5L Kamal Assoclates
vl 3 JH s bl for Toww n D ream Sagor W MO g il Reri rad widi lin

kg KT P g bk re oo pedd BRIk R Co it hoand i
i

e XD ¢ COEIETD & CImImD

2BHK Builder Floor for Sale in Uttam Nagar West
- 540 Sq Ft | Kamal Associates

Buy a 2BHK builder
[._.r..'....(.ll' i



https://www.garvikstay.com/blogs/stay-option-near-dwarka-mor-a-complete-guide-for-comfortable-living
https://www.kamalassociate.com/blogs/2bhk-builder-floor-for-sale-in-uttam-nagar-west-540-sq-ft-kamal-associates
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IH/ , Calender & Dashboard

D

Activity Done

Soclal BookMarking

20+

PDF Submission

271+

Infographic Submission

18+

PPT Submission

25+

Image Submission

8

Blog Sharing

29+

Guest Blog Posting

0+

Local Listing




Weekly Off-Page SEQO Calendar

Week 1

Task

Description

Social Bookmarking (3-5 sites)
Blog Commenting (2 comments)
Blog Sharing (2-3 platforms)

video submission ( 2 platforms )

Submit links 1o popular social bookmarking siles Bke Reddit. Pocket, Digg, elc.

Comment on relevant blogs with insightful feedback, including a link to your website.

Share your newt or existing bleg posts across social media platforms (e.g., Facebook, Twitter, Linkedin).
Share your Video on relevent Video submission sifes.

infographic Submission (2-3 sites)
Social Bookmarking (3-5 siles)
Blog Commenting (2 comments)
Blog Sharing (2-3 platforms)

Create or repurpose an infographic and submit to sites like Visual ly, Infographics Archive
Submit links 1o popular social bookmarking siles ike Reddil. Pockel, Digg, ele.

Commenl on relevant Bogs vwith insghitful feedback, including & link 1o your website.
Share your new or éxisting bleg posts across social media platforms (&.9., Facebook, Twilber, Linkedin).

PPT Submizsion (2-3 siles)
Social Bookmarking {3-5 sites)
Blog Commenting (2 comments)
Blog Sharing (2-3 platforms)
PDF submission (2-3 siles)

Create a PowerPoint or converd blog conlent into a PPT, then submil lo platforms like SkdeShare, AuthorSTREAM. elc.
Submit links o popular social bookmarking siles ke Reddil, Pocket, Digg, elc.

Comment on relevant blogs wath inssghtful feedback, including a link to your website.

Share your new or existing blog posts across social media platforms (e g . Facebook, Twitier, Linkedin)

Infographic Submission (2-3 sites)
Social Bookmarking (3-5 sites)
Blog Commenting (2 commants)
Blog Sharing (2-3 platforms)

Create or repurpose an infographic and submit 1o sites like Visual ly, Infographics Archive

Submit links o popular social bookmarking sites §ke Reddil. Pocket, Digg, eic.

Commenl on relevant blogs with insightful feedback, including a link to your website.

Share your new or existing bleg posts across social media platforms (e.g., Facebook, Twilber, Linkedin).

PPT Submission (2-3 siles)
Social Bookmarking (3-5 sites)
Blog Commenting (2 commants)
Elog Sharing (2-3 platforms)
PDF submiszion {2-3 siles)

Creale a PowerPoint or conver blog content into a PPT, then submil fo platforms like SkdeShare, AuthorSTREAM, elc.
Submit links lo popular social bookmarking siles Bke Reddit. Pocket, Digg, efc.

Comment on relevant blogs with insightiul feedback, including a link to your website.

Share your new of existing blog posts across social media platforms (e g . Facebook, Twitter, Linkedin)

Social Bookmarking (3-5 sites)
Blog Commenting (2 comments)
Blog Sharing (2-3 platforms)
video submission | 2 platforms )

Submit links lo popular social bookmarking siles §ke Reddit. Pockel, Digg, elc.

Comment on relevant blogs with insaghiful feedback, including a link to your website.

Share your new or existing bleg posts across social media platforms (e.g., Facebook, Twitter, Linkedin).
Share your Video on relevent Video submission sites,




| Make different types of PPC campaign
Meta Ads & Google Ads



Cost per click:

QWﬁ (74@ <1.11

View (7 fikers) Campaign

@ Allcampaigns | EJ KAGMBAD
@ Enabled Status: Al osset groups disspproved  Type Performance Max  Budgel ¥150.00/day Optimization score: 99.8% (8} Campaign settings
Overview Last 30 days | Jan13-Feb11,2026 ~ | £ %  Show last 30 days
Home + Addcustomview (3

i m
| TR Feedback

Performance diagnostics

& Campaign diagnostics

Campaign can't run due to assets issue Y

Performance summary

» Clicks » Impreassions » Awg. CPC = Cost

Ty =
126 29.2K 1.1 2140 Metrics  Adjust

[EE |




<«

Sk & gy A1)

View (2 fikers) Campaign &d groups (1)
= All campaigns E1 Gstay New Leads Select an ad group
@ Enabled Stetus: |4 Limited by budget Type: Search Budget ¥286.01/day
Owverview
Home + Add custom view

Performance diagnostics

&) Campaign diagnostics

Optimization score 50,.3% B simulate campaign changes ﬁ]: Campaign settings

Last 30 days | Jan13-Feb 11,2026 =~ | <

s Feedback

Your campaign hasn't generated conversions in the past week

It is only eligible to serve to a imited audience

Performance summary

w» Convarsions

16.00

31 29 ?ZDEK Metrics Adjust

v Cost / conv. » Cost e

Ty ==

Cost per click:
<129

> Show last 30 days




Cost per click:
¥93.22

VWew (7 filbers Camgpaign | &ad growps (1

& All campaigns v N KA-Loads New DM v Select an ad group

@ Ensbled Status: Nol eligible Type Search Budget: ¥75.78/day Optimization score: 74.9% {8} Campaign settings

Overview Lest30days | Jan13-Feb11,2026 = | € 9  Showlast 30 days

Horme + Add custom view (7)

Downioad Fesdback
Performance diagnostics
& Campaign diagnostics :
Campaign can't run due to ads issues ~
Performance summary
= Comvershons = Cost / conv. « Cost —
M =

=k=

11.00 93.22 <1.03K Metrics  Adjust

e



<«

Cost per click:

o [d A ¥20.17

View (2 filkers) Campaign Ad growps (1)

Q) Allcampaigns = ) YT New Leads Salect an ad group

@ Enabled Status- Al 9ds disapproved  Type Demand Gen  Budget ¥1,650.00/day Opfimization score: 99.9% 83 Campaign settings
Overview last 30 days | Jan13-Feb11,2026 ~ | < %  Show last 30 days
Home + Add customview (3)
Dinaain Feedback
Performance diagnostics

& Compaign diagnostics

Campaign can't run due to ads issue '

Performance summary

= Impréssions w Cost w [nlaractions w Interaction rate

459K 25.2K 86K

||..+ !_l:'-

1 8,?2% Metrics Adjust




Cost per click:

orfomarct YVl ol Z5.10
F

View (2 Tilers) Campalgn

(=] All campaigns " B3 Performance Max-KA-2.0

P T © Paused Type: Performance Max  Budget: #640.00/day 81 Campaign settings
a I Last 30 days = Jul 28 - Aug 26,2025 ahow last 30 days
Campalgns Insights and reports 4 GHEF\"IEW ¥ 9 < ? ¥
? Campaigns W 4 El
Sonks Download Feedback
y. Assats )
"
Tools » Clicks = Conversions = Cost/conv. * Cost o+ —r
il f; L
Assots H
- 4.14K 1.41K 25.10 37.16K
Billing '
Audiences. keywords, and
~ kK 400

content
@

Admin

Keywords
0 20000
Locations
Fa™ i~
Content + Conversions

il

1 S W '
| # 1 .

Ad schedule




Cost per click:
_— X1.60

Search ITI:,' nama, 1D or madncs

h Campaigns E Ad sats fE Maximum: 17 Jan 2022 - 17 Feb 2025 =

m (B Duplicate # Edit & A/B test

Oft/On  Campaign = » Reach Budget

M Columns: Performance and clicks » "B Breakdown + | [l Reports || @ Export ] cnarts

CPM (cost per Link clicks. CPC (cost per

Amount spent = Ends Impressions 1000 - - ik cilcid)

result
s

Taihored keads campagn 14702
13th Feb 2025

Fage Follow

Whatsapp Ads 26th Dec

social Media Marketing
Carousel -Single ads

SEQ 9th Movembsar 2024 Cam.,
1dih Oct SED

Wb Development

SEQ India 2Bth Aug 2024

WhatsApp 18th Aug

GMB WhatsApp campaign
Results from 29 campaigns @

Excludes deleted femi

12523

Per on-Faoeboak ea
9213

Fer gn-Facebook ea

.60

Per fgliow or like
2320
Py mEssaging con
EBd.2B
Per on-Facebook lea

®116.16

-Fecebook lea

£142.10

Facebook lea

T114.61

Fecebodak &8
21026
an-Facebook &s

T115.07

Facebodk ea_

MESLEgng Con

32031

Multipie corversions

Uising ad set bud...

Using ad set bud._.

Using ad set bud...

Using ad set bud...

Using ad set bud...

Using ad set bud...

Lising ad set bud..

Using ad set bud...

Using ad set bud...

Using ad set bud...

Lising ad set bud...

Using ad set bud...

.2T.04

1593463

T1.046.60

17521

T505.70

3,484,584

B4 54720

016487

£2.151.17

T23.819.76

T4 388.01

T354.02

T302.258.49
Tots Spent

Ongomg

Ongaing

Ongoing

Ongoing

Cngoing

Ongoing

Ongoing

Ongaing

Cingoing

Cingomng

Ongoing

Ongomng

Td3d.14

T596.56

6409

T399.11

1.075.96

B636.73

T454.49

52513

42015

TI52.64

23052

R2T0.64

11339

Fer 1000 |mpressions

R3I7.57

"3Ir.e3

T523.20

T21.50




Cost per result:
. X20.68

Campaign delivery is @ Active X  Search to filter by name, ID or metrics Clear

] Ads g This month: 1 Nov 2025 - 17 Nov 2025 w

B3 Campaigns 83 Adsets

(W Duplicate # Edit & A/B test More = Il Columns: Performance = "E Breakdown = & - | - (=]
T*’ On Campaign 14 « Delivery 1 < Actions v Resultsty v Ef‘ perresuit  _ Budgetts ";T“““‘ W v
o KA 14 Nov FB/IG - SF @® Active oo s 40 28817 Usingadsetbu... 23526.95 )
Messaging conversat Per messaging conve
@ HH 14 Nov FB/IG ® Active - 14 4340 Using ad setbu... 60766
Messaging conversat Per messaging conve
. SRA 14 Nov FB/IG @ Active T —— 14 F23.28 Usingadsetbu... 32585
Messaging comeersat. Fer messaging comee
@ FH14NovFBIG @ Active RS 13 22438 2100.00 2316.97
Messaging conversat Fer messaging conve Lally average
e MK 14 Nov FB/IG @ Active - 22 #2068 Usingadsetbu... F454.95
Messaging conversat Per messaging conve
. GP 13 Nov FB/IG @ Active — 16 T4065 Usingadsetbu... ¥650.32
Meszaging conversat Per messaqing conve
Results from B3 campaigns @ — — 2172,338.64
Multiple conversions Multiple comnversions Total Spent




Cost per result:
a <18.56

h Campaigns B0 Adsets B Last 30 days: 19 Oct 2025 -17 Nov 2025 = |

[ Ads

+ Create (l Duplicate # Edit & A/Btest More « | Il Columns: Performance = | "B Breakdown w & - | [ | = ]
. Campaign 4 Results 11 = Reach 14 » Impressions Tl = Lost perresuit - Amount spent -« Endsti e
T T " contacts 14
- Messag gt Fer messhging Conver
. KA 14 Nov FB/IG - SF 44 35135 43,052 39068 <3,989.85 30 Nov 2025 .
Messaging comeersat Fer messaging conve
& HH 14 Nov FB/IG 16 2934 4,046 741.46 #663.31 30 Nov 2025
. SRA 14 Nov FB/IG 16 1,652 2,098 222.26 T356.12 30 Nov 2025
Messaging Comversat Per MesShing Conve
& PH 14 Nov FB/IG 15 1,460 1,892 22238 233572 30 Nov 2025
Messaging conversat el MeEssaging conve
. MK 14 Nov FB/1G 27 3,556 4547 ¥18.56 ¥501.03 30 Nov 2025
Messaging conmversat Fer messaging Conve
o GP 13 Nov FB/IG 17 2,640 3,657 24187 779 30 Now 2025
Results from 84 campaigns @ - 1,998,561 4,483 826 - ¥215,583.08
Muitiple conversions | Accounts Centre aCCo Tota ultiple CoOmMErsions Total Spent




B3 Campaigns 89 Adsets

& A/B test Il Columns: Performance '® Breakdown w I8 Reportz = [4 Export

Attribution
setting

. did =0 cnded sell Active gliv] xL WL L =

OFffIon Campaign Delivery 1 Bid strategy Budget @ Results Impressions Cost per result Amount spent

Results from 316 campaigns @




aUCIALMEDIA

MANAGEMENT

| have managed social media accounts
Facebook and Instagram



* Designing content for social media. Includes
Facebook, Instagram & LinkedIn

Concepting the content for infographic with the team
Writing caption for social media

20 7 il D827

Professional dashbo... O , Page Name FB/'G

Insights L

: Views .. |
- |

New followers

Content you shared

Next steps

Earn on Facebook when you share

Your tools

Monthly recap

D

@ Best practices

@ Inspiration



https://www.instagram.com/garvikstay/
https://www.instagram.com/garvikstay/

LeU’'s connect, create, and grow together

. +91 9625596739

. ak6678045@gmail.com



